MARKETING MANAGEMENT II
- PENCILS MODEL FOR
MARKET PUBLIC RELATIONS
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Agile Coach, Scrum Master, Technology
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THE PENCILS MODEL
PROVIDES A
CONPREHENSIVE
FRAMEWORK FOR
PLANNING AND
IMPLEMENTING MARKET
PUBLIC RELATICNS
RCTIVITIES, HELPING
COMPANIES EFFECTIVELY
COMMURICATE WITH
THEIR TARGET AUDIENCE,
BUILD BRAND
REPUTATION, AND ENGAGE
WITH STARKEHOLDERS.
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